











COMMUNITY VALUES REPORT

around the Village and hamlets (96 %). New development should be village-like
and pedestrian friendly (92%). It’s clear that residents perceive the necessity for
agriculture and forested lands to play an essential role in maintaining Rhinebeck’s
rural character. Ninety-two percent want to encourage agriculture, 87 petcent
want open space preserved in new development, and 93 percent think new
development should maintain rural character. Sixty-eight percent (68%) favor
using local taxes, like Red Hook, to preserve agriculture and open space.

A variety of housing for all income levels is favored by 75 petcent and 70 percent
think senior citizen housing should be encoutaged. Ninety three percent agree
that the Town should take steps to presetve historic features and buildings and the
unique characteristics of Rhinecliff should be taken into consideration for any new
growth in that area. The role of tourism in our local economy was recognized by
84 percent of the respondents and concern was exptessed over development in
surrounding communities, with 71 percent of the opinion that we should work to
influence the decisions of other towns if our quality of life was affected.

Where tespondents believed that certain types of new development might be
desirable, they indicated their priorities as summatized in the chart on the
following pages. Transportation, especially walking and bicycling, is clearly an
important concern for residents with 91 percent believing that town roads should
be designed and maintained so that pedestrians and bicyclists can safely use them
and 82 petcent believing that the Town should provide walking paths, bike and
hiking trails. An overwhelming 97 petcent believe that the Village should remain
pedestrian friendly with 80 percent of the opinion that public transit and
pedestrian facilities should be included in all new development in the Town.

Infrastructure was recognized as important to future development with 71 percent
of the opinion that the Village and Town should work together to expand water
and sewer and 91 percent agreeing that the Town and Village should share other
services. Respondents also favor (82 %) both municipalities working with the
School District to shate recreational facilities and to encourage community use
(82%) of the Fairgrounds. Residents’ opinions wete not as solid on a number of
other areas related to community services.

The number of years that respondents have lived in Rhinebeck was evenly
distributed across all categories. While only 11 percent lived here for more than
50 years, the remainder were almost evenly split in the low twenty percentile for 0
to 5 years, six to 15 years, 16 to 25 years and 26 to 50 years. Respondents were
heavily homeowners with 94 percent in that category and only four percent
tentets. This contrasts with the 2000 US Census data that shows there were 3,001
occupied housing units in Rhinebeck. Of those, 67.2 petcent were owner
occupied (2,018 units) and 32.8 percent renter occupied (983 units). For every
three respondents to the Survey, one in thtee works in the Village ot Town of
Rhinebeck, another one works elsewhete in Dutchess County, and the remaining
one is cither retired or works outside of Dutchess. Finally, thirty-two percent of
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the respondents characterize themselves as retired with 57 percent working full
time, 10 percent part time, and one percent not employed.

14



COMMUNITY VALUES REPORT

CHAPTER 4
CONCLUSIONS

Establishing a vision to guide “how do we get there”

Including extensive public participation in the planning process can take longer
and cost more than a process that lacks this feature. It can also raise expectations
beyond what is finally delivered since the goal of the process is to be inclusive to
all who wish to have a say. But, effective citizen participation also builds support
for community goals and in the long tun, saves time and money because local
decision-makers are assured that they are following the wishes of residents.

A concerted effort was made by the Rhinebeck Plan Committee, from April 2003
through May 2004, to involve residents of the Town in a meaningful public
participation process.  The outcome of that process can give assurance to
decision-makers that every effort possible was made to solicit tesident opinions on
consetvation and development. Town officials have been presented with a clear
mandate. Residents overwhelmingly like the Town just the way it is and are not
interested in any growth that would not be considered “smart growth”. Residents
place extraordinarily high value on the community and environmental resources
that make Rhinebeck a special place to live and will only tolerate new development
if it respects and conserves those values. Residents understand the implications of
failing to establish clear “smart growth” policies and ensuring they are
implemented. Examples abound throughout the Hudson Valley of communities
that have been unable or unwilling to shape change as it happens. For a smart
growth strategy to succeed, residents must get ahead of change and ensure that
when growth does occut, it does so in the way they want it to.

So how do the results of the visioning sessions and public opinion sutvey “get us
where we want to go? The results are used by the Committee to identify a
collective “vision” for the Town of Rhinebeck. That vision is articulated in the
Vision Statement in Chapter 1 of The Rhinebeck Plan. By cleatly establishing 2
vision of Rhinebeck in the future, the stage is set for defining "how do we get
there" through a new comptehensive plan.

For a complete understanding of all resident concetns and the priotities attached
to them, see Appendices A through E.
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Opinions on Development and Business
Strongly Agree or Agree

Encourage businesses that serve local needs EEEEEEE
Development should maintain rural character &
Preserve agricultural and open space lands EEEEs
Preserve historic buildings and features FREI=ENE
Make new development village-like EERE
Discourage strip commercial development R
Encourage and protect agriculture E
Promote local independent businesses
Big-box retail is not appropriate
Preserve open space in new developments
Rhinecliff's growth should be sensitive ¢
Rhinebeck should stay rural by guiding growth
Tourism is important in the local economy e
Avoid development that needs wider roads IiiEEs
Encourage home based businesses
Provide housing for all income levels
Influence land use decisions in other towns
Encourage senior citizen housing v
Development should make Rhinebeck attractive R
Development should expand the tax base s
Rhinebeck should grow and become urban 7%

Managing Community Resources is Very Important or
Important

Forested Lands KiEs
Open Space BB
Village Center §
Aquifers/water Supply Areas i
Farms & Prime Agricultural Soils B
Hudson River Waterfront &
Architecture & Historic Buildings B§
Wildlife habitats & Ecological Areas B
Northern Dutchess Hospital BiiSEEaeessmmms
Scenic Roads and Landscapes S
Trees along Roads E
Starr Library Bt o e
Wetlands & Streams FiiEiamaeas
Parks & Public Lands EiSESmammmmmrs
Stone Walls
River Access EiEEm
Morton Library GRS
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Opinions on Community Services & Transportation
Strongly Agree or Agree

Keep the Village pedestrian friendly =g

Design Town roads for pedestrians/bicycles s

Town and Village should share services s

Village/Town/School to provide recreation g
Encourage community use of Fairgrounds
Provide walking paths, bike/hiking trails &
Include pedestrianitransit in new development

Expand community water and sewer

Develop the Hucklebush Line as Rail-Trait

Expand public parking &

More recreation for youth

Impose a surcharge on the Fairgrounds

Pursue high speed internet access & -- S
Schools are important for Rhinebeck rEeE——————

Expand Metro-North to Rhinecliff g

Provide more up-to-date school facilities &g

Encourage community use of Southlands

Encourage horse trails g

More services for seniors g

More recreation for seniors

Develop a youth center

Encourage bus service to Rhinebeck &

Develop sewer services in Rhinecliff &

Priority Need for New Development

Small scale shopping E

Service Businesses [
Single-family housing B

Any enhancing commercial development
Visitor/tourist businesses

Light Industrial development
Bed and Breakfasts

Two-family housing

Business Use of Route 9G
Business Use of Route 9
Townhouses or Condominiums [
Multi-family housing

Business Use of Route 308 B
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Place of Work
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